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Grant Goals:

- Effectively persuade travelers in emerging markets to take trips to the region;

- Extend seasonality beyond the summer season; and

- Disperse visitation across different geographies and outdoor settings (promoting “off the beaten
path" experiences).

Three Year Approach:

2024 Foundational development and soft launch
2025 Integrated advertising and promotion

2026 Optimization and refinement
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il Paddiing Did You Know?

Explore hidden gems in Northwest
Florida Beaches

northwestfloridabeaches.com
Relaunched in December:

Paddling.

- 65 local, curated adventures
- 23 regional state parks

- Hidden gems and features for local small
businesses

- Live, custom events
Over 30 of Florida's state Spend the day up close to nature as

‘?:L?r(\jclli?r? hﬁ?rl':f\ \clzvaer;tbe el LR - Character pages for all 8 Counties

Florida Beaches.
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Welcome to Northwest
Florida Beaches

We are an 8-county region that spans from
Pensacola to Apalachicola (Cola to Cola). You
can drive through it in just four hours! Here,
adventure is everywhere. It's easy and within
reach for everyone, especially first-timers. Our
experts and businesses are eager to welcome
you and share their passion for this place.

Tap the destination below to explore.

2 & westfloridabeaches.com ¢
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State Parks
Highlights

Curated gems

Enjoy the many
faces of Dr. Julian
G. Bruce St.

George Island

State Park

S @& westfloridabeaches.com ¢
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January through April:

- Over 100,000 active users

- Top emerging markets: Chicago,
NY, Toronto

- Adventure landing page, State
Parks landing page and Adventure
Finder all leading people to
‘off-the-beaten-path”

- 8.45% Search CTR - 2X industry
average
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northwest_florida_beaches
Visit Wakulla

northwest_florida_beaches St Marks Wildiife Refuge is a place
that always offers something new to see every time you come
back. The Refuge covers 80,000 acres and within that space,
there are 160 miles of dirt roads, most of which are closed to
vehicles. There are endless opportunities to explore by foot,
bike, paddleboard or kayak. Meet up with other birders, spend
time with your camera, or learn the history of the St Marks
Lighthouse. The possibilities for adventure are truly endless.

= @albertourrusty
?: @visitwakulla
20w

visitwakulla e )
20w Reply

View insights Boost post

oQv A

(E-~ Liked by gulfcountyfl and 46 others
November 24, 2024

@ Addacomment...

@ northwest_florida_beaches

Original audio

@ northwest_florida_beaches Want to have an amazing
adventure with your kiddos? SAVE these tips for your next vi
Teaching your kids to snorkel is a great way to set your family up
for future vacation adventures. It's an activity that pleases all
ages and all you need to get started is a simple mask.

@ First-timers can get their fins wet in shallow water. This lets
them put their feet under them if they start to feel nervous. Our
clear waters will give them a great view of all the exciting critters
crawling along the sea floor.

@ Younger kids or beginner swimmers will love the tide pools
at Norriego Point and the East Pass Jetty in Destin. Both offer
shallow, calm waters.

& Once they get a little experience, grab a paddleboard and
head out to explore off shore artificial reefs. You can find the
Dolphin Reef about 658 feet off Miramar Beach in Walton
County. The dolphin is created with 70 individual EcoSystem
Reefs.

o7 In Destin. artificial reefs are located at .James Lee

@4 Liked by elainecheedle and 46 others

@ northwest_florida_beaches
Gulf County, Florida

@ northwest_florida_beaches Did you know that local outfitters
" | like @restrelaxoutfitters in Gulf County can deliver everything

you need for a great adventure and everything you need for an
easy beach day? From bikes and kayaks, to beach wagons and
chairs to this super cool looking hangout dock, they can bring
the fun right to your door.

- @restrelaxoutfitters
aaw

restrelaxoutfitters Yes this is true!! Thank you for sharing! ¢,

44w Reply

underwaterscooterpros Avid diver or snorkeler? Maybe you o -
want to add a litle thrill to the pool. We got you covered! ¢

¥4

44w Reply

1 @ isi Our friends at i have o
g evarvthina vnn naad in Pancarnlal

@& Liked by dive30agraytonbeach and 235 others
June 7, 2024

© Addacomment...

@ northwest_florida_beaches

@ northwest_florida_beaches We all love a beach day but
sometimes it's nice to explore something new. One thing that
makes Northwest Florida special s that you can relax and splash
near the water one day and check a new state park off your list
the next. From rare plants and animals to secret beaches, you
won't regret dedicating a day to exploration.

@jes_salvador7
visitpensacola

8w
" sara.voorhees Where's this? ©
7w Reply
@ northwest_florida_beaches @saravoorhees °
Tarkiln Bayou Preserve State Park!

7w Reply

oQv R

@ Liked by todayonthea and 129 others
February 16

© Addacomment

180 original posts

Highlighting local
small business

Saves indicate
planning

10+ new reels



Fall through Spring:

- 9.9 million reached - increased by 472%

- 272,000 engagements - increased by 200%

B Postshares [ Post reactions

March 000
M Post shares: 1390
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Spotlight:
Destin-Fort Walton Beach: 30 dedicated posts, 15 boosted + Reels

Instagram Instagram Tnstagram nstagranc Instagnam

northwest_florida_beaches @ northwest_florida_beaches
Destin, Florida

@ northwest_florida_beaches @ northwest_florida_beaches

Visit Destin-Fort Walton Beach @ northwest_florida_beaches

Destin Florida Destin, Florida Destin, FL

Qv W

northwest_flerida_beaches When you're on vacation,
you
don’t have to be in charge of making all of the ...

more

O Q V N northwest_florida_beaches They'll always remember

being the explorer that got to lead their parents...
northwest_florida_beaches Adding a new element can more
turn something old into a whole new adventure.... I Q 7 o

more
o O V N northwest_florida_beaches Your next new adventure
can

start this weekend or it could be waiting for yo...
more

northwest_florida_beaches Putting a reel in your child’s
hands for the firs time isn't just the beginning o...
more
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Goals:

- Bring awareness to the NWFL region
- Generate interest and curiosity in adventure and off-the-beaten-path experiences

- Increase visitation from markets of focus

- Increase visitation during the spring and fall seasons

Objectives:

- Utilize upper funnel media channels and tactics to elevate the NWFL region brand alongside the
adventure experiences offered

- Focus on interest and audience targeting layered upon target markets

- Highlight seasonality benefits and/or promotional elements for spring and fall travel
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Ad+Genuity

Amazon

Cadent

Description/Tactic

Online Video - Includes Toronto
Display
cTv

Social Display - Includes Toronto

Display
oLv

cTv
Retargeting Display

Addressable TV

Impressions

4117 647
5,655,556
2,631,579

3.437.500

4,444 444
3,647,059

3,750,000
4285714

5.416,667

January

2025
February

Primary:

e Affluent Family - priority
audience and major focus for
regional effort

e 35-55

e Kkids in HH

e *VF’s Family +
Outdoor/Nature/Trails
Audience

Secondary:

e Moderate Mature - this
rounds out the picture and
could be stronger in DMO

e 55 or older

e No kids

e *VF’'s WSS and Impulse
Audience







STATIC
V1 - Paddleboarding

Discover
beachside’s
adventurous
side
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Discover
beachside’s
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side
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Discover beachside’s adventurous side o : A

LET'S GO

Discover beachside’s
_adventurous side
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STATIC
V2 - Kayaking

. Discover
beachside’s beachside’s
adventCes adventurous
side °

side
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Discover beachside’s adventurous'side

Discover beachside’s
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STATIC
V3 - Fishing

Discover Discover
beachside’s beachside’s
gyenturous adventurous

side

728x90

Discover beachside’s
adventurous side ‘\ ,
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Have a
paddieboard

day
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Have a
snorkel
day

NORTHWEST (g FLORIDA

“IFLORIDA

Discover
beachside’s
adventurous
side

LET'S GO
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Adventurous Side :30



https://docs.google.com/file/d/12mVxpT8DdQ8YJBHKblHkSH2h-l_vvbY9/preview
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https://docs.google.com/file/d/1UYoZP-sXQnj-J42TQYcgXpC-rZ6Ic7yM/preview
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SartDate __End Daio st Reult
1/13/2025 4/15/2025 +25M Impressions
Meta
1/30/2025 212812025 +4M Impressions
YouTube 1/13/2025 4/15/2025 +2.5M Views
1/13/2025 4/15/2025 +4M Impressions
Pinterest
1/13/2025 4/15/2025 +20k Pin Clicks

Primary Markets (60%): Chicago,
Cincinnati, Detroit, Indianapolis,
Minneapolis

Secondary Markets (25%): Toronto
(+50mi) (City)

Long Term Market of Interest (15%):
New York
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Lay on the beach &
play on the paddle boards.

AM fishing & PM feasting.
Q Grayton Beach Q St Andrews State Park, Panama City

NORTHWEST (CILORIMA NORTHVEST (G FLORIA

F1 - Grayton Beach F2 - St. Andrews State Park,

Image - Sam (Shadow Shooter) Link Panama City
Image - Dylan Johnston Link

Y2 day off the map,

% day beachside nap.

Q Crystal Beach, Destin

NORTHWEST (Cg L0RIIA

F3 - Crystal Beach, Destin
Image - Dylan Johnston Link

Beach mornings &
bike ride afternoons.

Q Gulf Islands National Seashore, Pensacola

NORTHWEST (G FLORIA

F4 — Gulf Islands National Seashore.
Pensacola

Image - Box Link
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https://drive.google.com/file/d/1tJidn58ZOtm9Nc2ge112KZV_zaC6JEz-/view?usp=sharing
https://drive.google.com/file/d/1tcKjHQmIA6DkFlpSirdUt7oS_2WyP1zK/view?usp=sharing
https://drive.google.com/file/d/1gvc7UQTWKB_WIhR4DtsUAtQffb16L5aA/view?usp=drive_link
https://app.box.com/file/1579472361511

1/2 day camp,
1/2 day kayak.

Q Morrison Springs, Ponce De Leon Q Destin 24 Q Topsail Hill State Park, Santa Rosa Beach
RN o "
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S NORTHWEST (G FLORIDA NORTHWEST (@ FLORIDA NORTHWEST (G FLORIDA
} F1- PCB Conservation Park, F2 - Morrison Springs, F3 - Destin F4 — Topsail Hill State Park.
J Panama City Beach Ponce De Leon Image - Box Link Santa Rosa Beach
~ Image - Dylan Johnston Link Image - Sam (Shadow Shooter) Link Image - Box Link



https://drive.google.com/file/d/1ZaKEjmpuLzf6YVaP_bvIpgk7JEG7beNm/view
https://drive.google.com/file/d/1QxgizW8Yl9X0Oy0lUFE7r1UCU5uXE8jB/view?usp=sharing
https://app.box.com/file/1579474869582
https://app.box.com/file/1579476937936

‘ o e
‘ g !
Scenic spots & Go from paddle to saddle. Bike, hike or stroll.
boundless bike trails.

Q St. Marks National Wildlife Refuge Q Cape San Blas Q Lafayette Park, Apalachicola

=
% F1-St. Marks F2 - Cape San Blas F3 - Lafayette Park, F4 — Milton
J Image - Box Link Image - Box Link Apalachicola Image - Box Link

Image - Box Link



https://app.box.com/file/1751528246242
https://app.box.com/file/1751521005211
https://app.box.com/file/1751521158025
https://app.box.com/file/1751525500508
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https://docs.google.com/file/d/1jdgvr4WZAqiQE5I67Fo4r4yusiqalAHy/preview
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Digital + Paid Social

2,
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TOTAL MEDIA SPEND TOTAL IMPRESSIONS Preliminary Economic Impact”
$1,448,000 205M Directly to NWFL
$2,930,365.12
“IFLORIDA *via Tourism Economics’ Marketing Impact Calculator (trackable campaign impressions

and applying the $977.44 average spend figure to these confirmed visits



Digital

TOTAL IMPRESSIONS
46,456,312

“*FLORIDA

2,
an

TOTAL MEDIA SPEND
$557.000

Preliminary Economic Impact®
Directly to NWFL
$2,930,365.12



Paid Social

O

TOTAL
IMPRESSIONS

150M

ENGAGEMENT
RATE

e

e ]

TOTAL MEDIA
SPEND
$566,000

Q.0
e

VIDEO VIEW
RATE




Paid Social - Meta

Market Tier Geo Market Reach CET I
Primary Chicago, Cincinnati, 6,929,344 12.45%
Detroit, Indianapolis,
Minneapolis
Secondary Toronto 3,211,697 9.24%
Long Term NYC 2,480,420 15.63%

Total Campaign 12,225,409 11.50%

Reach

“*FLORIDA
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